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HOW IT WORKS

Instagram post copy must include:
* Tag: @HVCB
* Hashtag: #HVCBmember

Platform: Instagram Only

Content Types: Still images, short-cut
videos, GIFs, Boomerangs
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alohahi8 Just another gorgeous day in Waimea ==
@hveb #hvebmember
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CURIOUS

You’re showing them what they didn’t know, making them
want to learn more

INVITED

Whether they’re a regular visitor or they’ve never been,
everyone is always welcome

INSPIRED

The dramatic land-, air-, and sea-scapes adventures to ways
in which they can give back and malama (care for) Hawai‘i

PROUD

Whether they’re a local or a visitor, they’re going to want to
experience and share in these #HVCBmember moments
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PHOTOGRAPHY & VIDEO GUIDELINES

DO DON’'T
* Include a human touch, or people if possible * Appear overly slick or commercial — again, it’s
e Be Visua”y Simple (not try|ng to incorporate about ShOW(:aSing the real, authentic Hawai‘i

too many elements), real and authentic (both
to your business and Hawai‘i)

« Be visually breath-taking, yet not overly- * Poor output-quality, low resolution i.e. too dark,
staged — again, authentic to your brand grainy, cloudy or rainy days, bad audio recordings,

etc.

* Be uninspiring, feel expected or too familiar

* Ensure highest-quality output of visuals, as

ossible:
P * Promote unsafe or sacred areas

* Keep footage as stable as possible, especially _ _
when shooting with a smartphone * Promote areas that don’t include exact location

* Instagram works best with full-screen,
vertical videos/images

* Convey a feeling that the audience is OR can
be part of this #HHVCBmember moment



HOW TO FIND AND TAG US ON INSTAGRAM

STATEWIDE ACCOUNTS

instagram.com/gohawaii

@gohawaii

ISLAND ACCOUNTS

Kaua‘i
@kauaidiscovery

O‘ahu
@oahuvb

Maui
@mauivisit

Moloka‘i
@seemolokai
Lana‘i
@visitlanai

Island of Hawai‘i
@theislandofhawaii

HASHTAGS

#VisitKauai

#VisitOahu

#VisitMaui

#VisitMolokai

#VisitLanai

#VisitislandofHawaii
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1. Review content guidelines (SUANDS

SOCIAL

@ § W #gohawaii #VisitislandOfHawaii

2. Instagram post copy to include:
* Tag: @HVCB
* Hashtag: #HVCBmember

3. Optional —add additional island tag or
hashtag. Keep it simple.







